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ñW hat has been a 200-year old supply -based 
economy has moved to a new and entirely different 
demand -based econom y.ò

Rick Kash                                     
The New Law of Supply and Demand
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In order for brands to grow today ï the real task is to 
create demand.

Existing demand is low-hanging fruit.  

LATENT DEMAND and NEW DEMAND have to be 
created.
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Critical Job:

Identify which customer groups will deliver the most 
profitable sources of demand.

How?

1.  Evaluate consumer data.

2.  H ave a clear understanding of the brandsô 
capabilities

3.  Integrate your marketing disciplines.
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